You Tube

Peknama B oHJ1anH-BUOEO
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YouTube —

canT Nl no npocmorpy

OHNManH-Bnaeo B Poccuum

18 MnH YHUKaNbHbIX
nonb3oBaTesien Ha canuTte

32 MnH YHUKaNbHbIX

nonb3oBartenen CMOTPAT POSINKK
No BCEMY UHTEPHETY

Ponukn YouTube — ato 42%
BCEro BMageo oHnauH

Source: comScore Video Metrix, Dec 2011, TNS —
oct.2011
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Jlroon B oHNanHe
Ooonee BHUMaTernbHbI

oonbLle BHUMAHUSA K
COOOLLEHMNAM Ha
YouTube, Hexenu Ha TB

Biometrics data measured: Heart rate, Physical movement, Respiratory rate, Skin conductance
Source: YouTube and TV, OTX study, 2008
Photo by jaako at flickr




N oHU

OTKITUKAOTCH

Ha peknamy

60%

nosib3oBaTenen
coBepLlann pasnuyHble
NENCTBUSA B OTHOLLEHUUN
peknammpyemoro bpeHaa

Source: MetrixLab Study, July 2010



YouTube TrueView
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True-View peknama

OanTe Nonb30oBaTernto BO3MOXHOCTb BbIOpaTb MMEHHO Bac

by »

TrueView
In-stream

PeknamHbIN ponuk
rnokasblBaeTcsd 1o,

BO BpeMs 1Unu
nocne Bnaeo Ha
YT.

TrueView
in-slate

PeknamHbIW ponuk B
NPOLAOSTKUTENBHOM
KOHTEHTe. 3putenu
BblIOMpaloT oanH n3 3-
X POSIMKOB pasHbIX
peknamogaresnen ans
NpoOCMOTpa BO BpeMS
nepepbiBa Ha
peknamy.

TrueView
in-search

Bupeo,
npoaBuraemoe B
pesyrnberaTax
noucka Ha
YouTube.
cnonb3ayetcs
TAPreTuHr no
KIHOYEBbIM
crioBam.

TrueView
in-display

PasmellueHuve B
Bnageo Ha YT nnu
GDN. ®opwmar
BapbupyeTcs B
3aBMCUMOCTU OT
MecTa
pasmeLlleHns
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Te, KTO BbIOUpalOT CMOTPEThb peknamy, bonee
BOBJ€YeHbl

[Monb3oBaTenu, KoTopble

cornacunucb cMoTpeTb TrueView

npe-ponnbl Ha 75% 6onee

BOBIEYEHbI, HEXENN Te, KTO

BbIHY)XOEH CMOTPETb CTaHAApPTHbIN 85%
npe-ponn.

Standard Pre Roll HenponyLeHHbIN
TrueView pe-ponn

Skip this ad now »

Source: Ipsos MediaCT and Innerscope Research Inc. 2011, including Eye Tracking, Biometrics and Online

Survey
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1O npouncxoauT Ha NPOTAXEeHUN BCero poJsyinka...

100

80

CTtaHpapTHbIN
npe-ponn

60

HenponyLeHHbIN
TrueView npe-ponn
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AMouMoHanbHOEe BOBMNeYeHne

0 N

20
0 5 10 15

¢ Bpewms B cekyHaax

Source: Ipsos MediaCT and Innerscope Research Inc., measuring eye tracking and biometrics
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CpegHs
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i BOBJTEHYEHHOCTb
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TrueView BO3aeUCTBYeT Ha Nofib3oBaTensa aaxe
€CINnn OH OTKa3blBaeTCcs OT NPOCMOTpa

o
A

AT T -
PO T (-2

KoHTposnbHas MponyLLeHHbIN CtaHgapTHbIN Npe-ponn
rpynna TrueView npe-ponn N He MponyLeHHbIN
TrueView

All respondens n=1,638
Q8a. Do you remember seeing this ad when you watched the TV show on the DVD or the clips on YouTube?
|
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BO3MOXHOCTb NPONYyCTUTbL peKknamy aenaet
TapreTUHr U3fIMWHUM

MpuunHbI OTKa3a oT NpocmoTpa

A yxxe BuOeEn aty peknamy

4 He 3aMHTepecoBaH B o
npogykrel/ycnyre 19%

Pekxnama mHe nokasanacb 14%
HEMHTEPECHOMN 0

Ponuk He Obin
peneBaHTHbIM A4S MEHS

MeHbLUe NonoBMHbI Nonb3oBaTenen (45%) ckasanu, 4To Npu BO3MOXHOCTU ByayT Bceraa
nponyckaTb peknamy. Bo Bcex octanbHbix cnydasxTrueView gaet BO3MOXHOCTb NOMy4nTb
9 PEKTUBHBI OXBAT, ECTECTBEHHOE OrpaHMyYeHne YacToTbl M TapreTMpoBaHHbIE NOKa3bl
peknambil.

Bonpoc 3By4an Tak. 1o Kakon 13 nepedmncrnieHHbIX NPUYnNH Bbl MPONYCTUN peknamy?
Source: Ipsos MediaCT and Innerscope Research, 2011
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Cdokycunpyntecb Ha npuBriekatefIbHOM COOOLLEeHUN

Kak BbI AymMmaeTte, 4TO U3 nepevyncCrieHHoOro KomnaHun OOJIXXHbl
BKITHOYUTb B POJIUK, YyTOObI BbI AOoCMOTpesin 40 KOHLUAa peKramy C

KHOMKOW, NO3BONSOLWEN OTKa3aTbCA OT NpocMoTpa?

3abaBHble cLeHbl

lNpuBnekatenbHas
My3blKa

MokasbiBaeTcs foro 6peHaa,
TaK 4YTo A cpasy
MOHATHO Yel POornuK

PacckasbiBaeTcs 4YTO-TO
HoBOEe 0 bpeHae

PacckasbiBaeTcsi 0
KOHKPETHbIX 0COGEHHOCTSIX
npoaykTa

Noka3bliBaeTcs YTO-TO
LLOKMpYOLLEE

Peknamopartenb
HWYEro He MOXeT caenaTb

49%

47%

43%

24%

Skip this ad now »

Skip this ad now »

W aat En u i BTN LT

Bonpoc 3Byyan Tak: Kak Bbl AymaeTe, 4To U3 NepeyvmcrieHHOro KOMMaHum SOIDKHbI BKITOUUTE B POSUK, YTOObI Bbl JOCMOTPENM A0 KOHUA
peknamMy ¢ KHOMKOW, NO3BOMNSAIOLLEN oTkadaTbest OT npocmoTpa? All respondents (n=2000)
Source: Ipsos MediaCT and Innerscope Research, 2011
-]



[TnaHnpoBaHue

BnAaeo-KaminaHmuu

3 NpocTble cTpaTernu

YcunexHue TB kKamnaHum
eHepauusa Bupyca

[Moapepxka npogax




YcuneHue TB kamnaHum

Llenu kamnaHum:

— [onosnHuTenbHbIN oxBaT
— OdhdekTnBHaA YacToTa

— [locTumxeHne GpeHa-MeTpuk

(ysHaBaemocCTb bpeHaa, XXenaHue KynuTb

nT.4o.)

YouTube Masthead

Youl[li[3 sesn
Vogue anes: Cameron Diaz

(71 Tube]

,"""-.‘ \I_i' ;_,\\ 'T' ‘_\ -‘!. )

% N Cll(l&jo,?l_w{ FULL TRAILER IN HD

)gle Confidential and Proprietary 16




YcuneHue TB kamnaHum

OOMONMHUTENbHbIN OXBaT

KoHTakTbl TB kamnaHum
OHnanH-BuAeo

(YouTube, ncnonbsoBanucb
OObI4YHbIe Npe-posnsbl)

65%

3% OononNHUTEeNbLHOro

oxBaTta Ha YouTube

Google Confidential and Proprietary 17



YcuneHue TB kamnaHum

LNocTtumkeHne bpeHa-MeTpuK

Kakue meaua u Hackonbko
noBNMANKN Ha AOCTUXEeHue

1. Y3HaBaeMoCTb NpoaykTa 100% - Outdoor
2. HamepeHnue kynutb 80% - Online Display
60% - . .
3. OMouvoHanbHas 6nmnsocTb o Online video
o -
20% - v
CTOMMOCTb 3TOro BNUAHUA 0% -
Individual Media Contribution
RUR 100 - 93.90
RUR 80 -
RUR 60 - ~
1643 OHnanH-Bnaeo Hanobonee achpeKTUBHO
RUR40 : - B OOCTUMXXEHUN OpeHa-MeTpPUK.
YBenunyeHue oroaxerta TB
RUR 20 - Zoi He gano 6bl Takoro pesynbrarta
RURO .

TV Online Video Online Display ~ Outdoor Google Confidential and Proprietary ~ 18



[TnaHupoBaHue

BnAaeo-KaminaHmuu

3 nNpocCTble cTpaTeruu

eHepauuna Bupyca




[eHepauua Bupyca

Llenu kamnaHum:

— MakcumarnbHbI OXBaT N0 MUHUMAaNbHOMN

LeHe KOHTaKTa.

— BoBneyeHHOCTb Nonb3oBaTenen

True View in-stream : True-view in search, in-display

(Il"{ Tube seaen
Vogue anes: Cameron Diaz

Confidential and Proprietary 20









Peknama Ha YouTube

co3pgaeT buzz

Camas nonynsapHaa peknama B
ucrtopum YouTube:

6onee 12,000 kommeHTapues

55 000 000 npocmotpos

ObInNy n3HavanbHO MHULIMMPOBAHbI
MeaunHon kamnaHuen (paid media)

. ] (1] L] e e 18 +320/O

Days Post Launch

Actual YouTube Searches UK, Source: Google Internal Data Google Confidential and Proprietary 22
United Kingdom, June 09 - Jan 10



[TnaHupoBaHue

BnAaeo-KaminaHmuu

3 nNpocCTble cTpaTeruu

[Mooaepkka npopax




Mooaep’kka npopax

Llenu kamnaHum:

— lNpunBnedvyeHne nocertutenen Ha cant / B MarasuH

— Npogaxn

TrueView in-search AHHOTaUUN

Yo G ) v (1 Tube,

wava waka engish  shakira waka

Waka Waka (Th:

::::::

fidential and Proprietary 24









True-View In search

SPpdekT bpeHanHra
cll(cls -
YouQU[if [secveer
BO3pacTaeT y3HaBaeMoCTb bpeHaa
yBenuynBaeTcs npeanodteHne bpenaa
bonblle HaMmepeHne KyrnuTb




HelwHune aHHOTauuu

€9 C 1 "

You [T

FRENCH CONNECTIO

m FRENCH CONNECTION

SHARE THIS CHANNEL
» Twitter » Facebook

YOUTIQUE A/W 2010 S/5 2010

SHOW ME HOW TO...

FRENCH CONNECTION

YOUTIQUE

1| WANT TO..

look delicious n

for a date

._.p-*luu
weekend away

SHOW ME MORE... How to look dazzling at dinner
September 22, 2010 | 399 Views

> Dresses

> Jackets Want to out-sparkle the champagne? Louise Roe shows you how, with a stunning statement dress from the
French Connection AWV coliection

>Tops
> Skirts
> Knitwear ¥ Tweet <Embed>

FOLLOW FAN
» The Man » The Woman » The Man

STYLE NEWS
» Man » Woman

BLOG CATALOGUE

» The Woman A » Man » Woman 8 » Order it

Most Viewed Videos

b

French Connection - French Connection - French Connection - o French Connection - She  French Connection - Kung  French Connection -
Egotistical Voman Sleep shoes rides Fu pigeon Tram Ride

TrAn Datad
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N oHU

OTKITUKAOTCH

Ha peknamy

[Mepexoamnu no ccolinke B
pekname, 4Tobbl NOCETUTL CanT
aBTopa 1 y3HaTb 6onbLue

18%

l

WMckanu gononHuten bHYIO

0,
nHpopMaLmMio 0 NpoaykTe/ ycnyre 16%

Vckanu gononHUTENbHYO
WHopMaLmIo Ha canTe aBTopa
peknambl No3xe

12%

I'IeperlnanM peknamHoe Bnaeo
Apy3bAM, poaCTBEHHUMKAM,
Konneram

11%

Mocelany o6bIYHbIA MarasuH,

10%
4YTOObI M3y4nTb TOBap/ycnyry

Mokynanu peknamupyembin

7%
ToBap/ycnyry

Hwuyero 13 nepeyncneHHoro 26%

Source: MetrixLab Study, July 2010




Jlroon B oHNanHe

oonee BHUMaTenbHbLI

NHTEeHCUBHOCTL (BHMMaHME)

Y
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Bpewms (cekyHabl)

Biometrics data measured: Heart rate, Physical movement, Respiratory rate, Skin conductance
Source: YouTube and TV, OTX study, 2008
Photo by jaako at flickr




MTC keuc

Campaign Spend by Media Channel
(% of total spend)

mTV ®mOnline Video ™ Online Other

m OOH

% of Online Video exposure contributed by
each site

B YouTube ®|VI mVideoNet ®mRuTube

Google Confidential and Proprietary
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Rach by Media

Reach by Media (% of sample exposed to
each channel)

71% 72% mTV

4% ® YouTube

® Online other
®m OOH

Reach

Cost per 1% of Reach (indexed)

5

S 100

> —

|_

8 —

©

% |

2 25

= T/

)

o

o . .
Online Online Outdoor
Video Display

Google Confidential and Proprietary 32



Impact Simulation

Impact Simulation
2.50% -
200% T - T
1.50% -
g
g TVPlusOnlineVideo
- e TV
1.00% - S
TVPlusOnlineVideo Actual Level
0.50% -
0.00% T T T T T T 1
0 100 200 300 400 500 600 700
Monetary Simulation RUR

At up to 3 times the original investment TV alone would be unable to
achieve the combined impact of TV & Online Video.

Google Confidential and Proprietary 33
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